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How Technology
Enhances Operations
and the Golfer Experience to
Increase Profits
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What's new with Whoosh?

[ square

Square App Marketplace

Modern solutions for
the entire facility.

Square Partnership

Full-Activity Management



What's new with Inrange®?
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Inrange® Consulting is Building Next Gen ranges Intelligent practice
flourishing with Inrange® coming soon



TAGMARSHAL

polf conrse sptimization

What's New with Tagmarshal?
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Where is the Golf Industry on this Curve?

PRAGMATISTS CONSERVATIVES
TECH ENTHUSIASTS
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The Golf Industry Are Latent Adopters — Just Pathetic

Branded Website

Facebook Primary Marketing Vehicle

No Web Presence

Online Tee Time Reservations

Golf Courses Using Computer Based Software

Golf Courses Using Cash Register or Comparable

89.60%

7.40%

3.00%

64.60%

88.00%

12.00%

Source: Apparation, September 2024



Why the Bottleneck?




Why the Generation Gap Between
Golf’'s Decision Makers and the Customer is

Adversely Impacting Profits

GenY
Staff & Today’s Golfer

Baby Boomers

General Managers

1945 to 1960

Gen X

Asst Managers

1961 to 1980

1981 to 1995

Gen Z
Today’s Golfer

After 1995

(I

Television

&

Face to Face, Telephone

L\

Personal Computers

(]

Email

Smartphones, Tablets

(=)

Online Messaging, Texting

57

3D Printing, Driverless Cars

7 O

Social Media, Facetime/Zoom




Aptitude of
Staff < 30%

Portfolio

Wide Customers
Deployment

Daily Focus Status Quo

vs. Strategic B a rri e rS Disruption

Procurement Failure to
Process Realize ROI
Inability to
Differentiate

Solutions




Why is data key?

Technology creates data that can be retrieved,
manipulated and analyzed to make decisions.

When multiple data sources

80cy of companies report high or are not connected data is
O moderate degrees of data silos compromised.
. @ Software should be
o are unable to provide a regularly updated.
69 A) Compreherfsive, single 2 ® Systems resistance to
customer view share information.

® Maintenance of data
sources requires cross-

* Big Data Insights and Opportunities, CompTIA

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100% functional participation.



Today's Tech Leaders Will Show You How to Cross the Chasm




Operate More Efficiently = Save Money
Integrate Data System = Bolsters Hospitality

Every minute matters:

2 O+ hOU 'S ® Pen and paper tee sheet
per Week’ ® Manual data entry at close-out
® No central source of member information
or $169600 ® Caddie and cart assignments done by hand
per yea r ® Tournament set-up by hand
® Radio communications
) d» O & 6 ©O 6 0 C
Shinnecock Friar's Head Somerset Hills The Honors Course Ohoopee Match The Olympic The Alotian Club Seabonack Golf Yeamans Hall Club
#3inUS #M3inUS Country Club #28in US Club Club #35inUS Club #48in US

#23in US #32inUS #34inUS #38in US



London (UK)

Golf
numbers

Incremental Revenue From Engagement

London (UK)

$500k
Additional
revenue

London (UK)

Bay vs
Bay rev.

inrange

Utrecht
(Netherlands)

+70%
In F&B
revenue




Optimizing Pace of Play to Boost Revenue

L gems, e \o! Built for ROL:
s < i By o8 ® Optimize your club’s

economic engine

. TAGMARSHAL

® Enhance the Player
® 2 " 2 B B - Experience
® Improve Labor
:’% efficiencies through
o oo o automation
]||| -|| M I” ﬂ I”I”“I I ® Optimize revenue

® WillowSprings:
+$500k Year 1

® FieldStone: +85%
Green Fees 3 seasons




PN
Golf Inc

“How do | get started on Monday?




PN
Golf Inc

“What is the #1 thing tech will do
for my business?”







