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NATIONAL GOLF COURSE OWNERS ASSO0CIATION

Marketing On a Shoestring (JJ Keegan, managing principal, JJ Keegan+)

The weak economy and insipid demand may have reduced your advertising budget to a
shoestring, but you realize doing nothing is tantamount to giving up on your business. Fear
not—tough times can actually be a catalyst for innovation. This session will highlight unique
ways course operators have blended old-fashioned values with new-age technology to
create a kind of marketing that generates business without breaking the bank.
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Our Goal Today
Is to Help You Increase
Your 2017 Income
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NATIONAL GOLF COURSE OWNERS ASSO0CIATION

“You Will Gain Value from this
Session if...

v Database capture is weak

v' Website isn’t optimized

v' Data Analytics are Poor

v" Marketing communication is inconsistent
v Social media efforts are hit and miss
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#GrowWithHubSpot

© Golf Convergence, 2016




Snapchat Vimeo

2y~

What App  Social Share Pinterest

O ®

Facebook Messenger Medium Twitter

QONY ¥

Instagram Periscope

Ou_i_Chat You Tube

Yik Yak

#GrowWithHubSpot

© Golf Convergence, 2016
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Making You a Social Media Maven

220 https://www.facebook.com/jj.keegan.75

2,722 https://www.linkedin.com/in/james-keegan-
b5555377?trk=hp-identity-name

@ 6

166 https://www.instagram.com/jjkeegan/
@ 15 https://www.pinterest.com/jjkeegan75/
529 https://twitter.com/jjkeegangolf

o/
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Making You a Marketing Genius

1) Website Grader (Free)

2) Sumo.me ($384 per year)

3) Zopim (Free)

4) Leadlander ($250 per month)
5) Hootsuite ($9 per month)

6) Relief Jet ($49 one time)

7) Spyfu.com (Free)

8) Orca ($49 per month)

9) Alexa (Free)

10) Return Path (Free)
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It Starts With Your Team

DID YOU

KNOW
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33 Primary Strengths

THE #1 WALL STREET JOURNAL BESTSELLER | LEARN ER
ACHIEVER
STRENGTHS
FINDER FOCUS
STRATEGIC
TOM RATH
New York Times Bestselling Author of A NA LYTI CA L

WELLBEING
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NEW YORK TIMES
BESTSELLER

MAESTRO

HOW THE WORLD SEES

DISCOVER YOUR HIGHEST VALUE
THROUGH THE SCIENCE OF FASCINATION

SALLY HOGSHEAD
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SECONDARY FASCINATION ADVANTAGE

INNOVATION

INNOWVATION

Passion + Innowation

THE
CATALYST

Power + Innowation

THE
CHAMNGE
AGENT

POWER

Prestipe + Innowation

THE
AVANT-GARDE

Trust + Innowvadion

THE
EVOLUTIOMARY

IWiystigus + Innocwation

THE
SECRET
WEAPON

Adert + Innovaticn

THE
COMPOSER

ONA AL &G

PASSION

Passion + Passion

THE
DRAMA

Poser + Passion

THE
RINGLEADER

Presfige + Passion

THE
CONNOISSEUR

Trust + Passion

THE
AUTHENTIC

Mystique + Passion

THE
SUBTLE TOUCH

Alert + Passion

THE
COORDINATOR

O L F

"THE )

MAVERICK
LEADER

Passion + Power

THE
PEOPLE'S
CHAMPION

Power + Power

THE
AGGRESSOR

Prestige + Power

THE
VICTOR

Trust + Power

THE
GRAVITAS

Mystique + Power

THE
VEILED
STRENGTH

Alert + Power

THE
ACE

C O UR S E

PRESTI

THE
TRENDSETTER

Passion + Prestigs

THE
TALENT

Power + Prestige

THE
MAESTRO

Presfige + Prestige

THE
IMPERIAL

Trust + Prestige

THE
DIPLOMAT

htystique + Prestige

THE
ROYAL GUARD

Alert + Prestige

THE
EDITOR-IN-
CHIEF

innov=sion + Trust

THE
ARTISAN

Passion + Trust

THE
BELOVED

Poseer + Trust

THE
GUARDIAN

Prestige + Trust

THE
BLUE CHIP

Trust + Trust

THE
OLD GUARD

Mystique + Trust

THE
WISE OWIL

Alert + Test

THE
MEDIATOR

O WN E R S

MYSTIQUE

Innovation + Mystique:

THE
PROVOCATEUR
Passion + Mysigues

THE
INTRIGUE

Power + Mystique

THE
MASTERMIND

Presfige + Mystique

THE
ARCHITECT

Trust + hystique
THE
ANCHOR
Mystique + Mysiique
THE
DEAD BOLT
Alert + Mystique

THE
DETECTIVE

= HOVER OVER EACH ARCHETYPE TO LEARM HOW IT FASCINATES ™

A S S OC

|

== HOVER OVER EACH ARCHETYPE TO LEARN HOW IT FASCINATES ===

THE
GUICK-START

Passion + Alert

THE
ORCHESTRATOR

Powrer + Alert

THE
DEFENDER

Prestige + Alert

THE
SCHOLAR

Trust + Adert

THE
GOOD CITIZEN

Mystique + Alert

THE
ARCHER

Alort 4 Adert

THE
CONTROL
FREAK
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All You Need to Know
About Golf Industry in 5 Slides




SEEKING EQUILIBRIUM

GOLFERS PER 18 HEQ

C

osiwa 1,711 1,844 1,218 3,714

18HEQs 14,437 2,084 2,762 2,692




NGF
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NATIONAL GOLF FOUNDATION

1985
All golfers age 6+ 195

{in miflions}

ALL U.S. GOLFERS
1990 1995 2000
274 247 268

2005
30.0

2010
26.1

2011
2a.f

All golfers age 6+
Age
HH income
Annual rounds

41.7
$85,700
18.6

Female

40.7
$82.400
155

Total

415
$85,100
18.0
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NATIONAL GOLF FOUNDATION

ALL U.S. GOLFERS

1885 1980° 1985 2000 2005 2010 2012 2013

All golfers age 6+ 19.5 242 24.7 28.8 30.0 26.1 223 24.7 D

fin millions)

“Average of 1888 and 718597

Male Female Total
All golfers age 6+
Age A4.3 420 43.8 D
HH Income $91,400 $91,400 $91,400 «—
Annual Rounds 198 154 18.8
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NGE -

NATIONAL GOLF FOUNDATION

ALL U.S. GOLFERS

2010 2011 2012 2013 2014 2015
All golfers age B+ 201 Felis L 247 247 241

{in millions)

Male Female Total
All golfers age G+
Ale 42.9 3.0 41.4 «—
HH Income $OE 145 FUE 486 F6, 236 «—
Annual Rounds 214 13.0 19.3
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Su | Nationally - Supply Exceeds Demand. Competitive Forces control the prices
Y
Weather Rain, Snow, Sleet, Wind: Unpredictable Variability
Internet & Social Media of endless improvements and update mandates have
TeCh nOIOgy changed in a marketplace of endless choices in an experience based economy

Lifestyle integration of home, work, commuting and a child centered focus on the
Time Cru nched Cu |tu re wants, needs and desires have transferred to millennials seeking high intensity
activities of short duration.

Expenses Water, Electricity, Fertilizer, Labor, Benefits
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Information or Transaction Oriented?

DID YOU

KNOW | &
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Feedback [+ Carear Customer Support | SEARCH p

United States (English) Change

Hertz.

Blease Login MR JAMES KEEGAN Switch Profie

Reservations  Discounts & Coupons  Location Search  Vehicle Guide  Hertz Car Sales  Business Rentals  Heriz Gold Plus Rewards

Book a Car 'M"iew..fMudiﬂr.Fancel a on W’
] Pickup Location (City, State, Airport Code or US ‘!' Ge t a Free Day

Zip Code) "
. on vour next weekend rental!
* L

- e
Book Now

Help me find a location

[0 metum car to a different Hertz location

Pickup Date & Time:

1| | os:00Fm -

AAA Members SAVE Now
in your neighborhood and at the airport

»

Return Date & Time:
I [ | | 0800 PM
Please Select an Age

25+

Rental Car Type:

Show Me All ~

o
Baby Boomers: 50 +
Mow It's Your Timel
[C= ]|

EASIER
FASTER

MORE

REWARDING
Gold Plus Rewards

[] UYse my Hertz Gold Plus Rewards Foints

D Enter a Discount or Promo Code




@ United States | English ~ Contactus Search united.com Q

UNITED §)

Reservations  Travel information  Deals & offers  MileagePlus®

‘ @ Travel advisories in effect ‘

Welcome to united.com

MileagePlus:  § RESQIENE A | Fightstatus  (© Check-in @)
Signin orjoin

Flight Car Cruise Vacation

@ Updatelhe SEEU op_nundﬁp .Onedwa)r Multi-city P Recent searches
of your account

+ . My dates are flexible

Dec01, 2016

H Search for award travel ] Changed bag rules and
optional services
. Monstop

-
All zearch options Search

Earn 30,000
Bonus Miles, &

LeamMore . q UN;J‘:EB

iy,

p to 40% and earn up
50 miles on Hertz car

ra

ﬁ Settings

About United Products & services Important notices (D Alert: Samsung Galaxy Note7

Corporate information | Media & partners Business services

Newsroom Advertize with us & MileagePlus® Explorer Business Card
Investor relations Branding MileagePlus® Club Card for Business [
Leadership team United Shop Corporate travel expense management
United Express® partners Global citizenship United PassPlus™
Global alliances Social media United PerksPlus™

Careers

A N | =




“

Hote o
Resores N

Yo S‘E::3t1"1.a~u‘rg£)d’~ A

Where to?

Q Destination, Hotel

EEh mmmoryvy

- WHY BOOK
= v RS
R —
- -

. g Fe

SIGN IN TO SPG.COM » HELP~  OUR BRAND SITES ~ 5 LANGUAGE ~

- = s STARWOOD AND MARRIOTT
= Check In Check Out : “Pon? e -:'.‘_;- s ) HAVE MERGED.
BE Mmooy -

. LEARN MORE »

SHEFATON DENARA VILLAS, NADI FLY

4 AMAZING
OFFERS

344 MORE ON SPG.COM

SEE ALL OFFERS »

5.700
PROPERTIES

IN OVER 100 COUNTRIES

LINK WITH MARRIOTT REWARDS
Unlock a world of new destinations and redemption
options. MORE

SAVE 40% ON YOUR NEXT NIGHT

For every night you pay our regular rate, you will get
the next night at 40% off. MORE

STARWOOD + MARRIOTT

Marmmiott International and Starwood Hotels have
merged to become the world's largest hotel
company.

BOOK & STAY OUR COMPANY CAREERS TRAVEL PROFESSIONALS MEETING PLANNERS DEVELOPERS
HOTEL DIRECTORY NEW HOTELS RESORTS CUSTOMER SERVICE s‘pg'll SIGN IN TO SPG.COM *»
RESERVATIONS VACATION OWNERSHIP BEST RATE GUARANTEE m GO TO SPG.COM »
ADVANCED SEARCH RESIDENCES Gusest JOIN NOW »

CELEBRATE YOUR BIRTH YEAR
Pay rates equal to your birth year at Starwood hotels
in the United States and Canada. MORE

SPG BREAKFAST PLUS
Receive 35% off your stay, continental breakfast for
two and more in North Amernica. MORE

SPG® + MARRIOTT REWARDS®

Unlock a world of new possibilities by linking your
SPG account with Marmmott Rewards or The
Ritz-Carlton Rewards®
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W _ RESERVATIONS 1.888.427.6678
Walters Golf

OFFERS TEETIMES COURSES PLAYERSERVICES GROUPOUTINGS WEDDINGS BLOG COMPANY

TEE TIME RESERVATIONS

‘ Bali Hai Golf Club

o RESERVE TEE TIME

. . 5 TH ANNUAE
s VEGAS GOLECORES. o ol 1. kA3 VEGAS

: : ROYAL LINKS GOLF CLUB
Escape to 7,002 yards of pure south pacific tropical ke 1l Pa r Am

golf paradise located right on Las Vegas Strip.
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MO DEPOSIT REQUIRED! WINDO BOOKING FEES! WIBEST RATE GUARANTEE!

reservaTiONS 1.888.427.6678

OFFERS TEE TIMES COURSES PLAYER SERVICES GROUP OUTINGS WEDDINGS BLOG COMPAMY

LAS VEGAS, MW

__ ROYAL LINKS GOLF CLUB

OF THE BEST HOLES OF THE OPEN

————— © LEARN MORE

= : | L T R _
._..m - . - - .

TEE TIME RESERVATIONS

= L]

TIME

Pl ]
——

MOV

6 RESERVE TEE TIME

LAS VEGAS GOLF COURSES
ROYAL LINKS GOLF CLUB

Join Wegas Preferred today and start sawing on
E=cape to 7.002 yards of pure south padfic tropical

2 : & La= Vegas Golf immediately!
golf paradise located right on Las Vegas Strip.

RATES sTARTING FROom $139

-==- |earn More about Bali Hai and Royal Links in HD -==
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W RESERVATIONS 1.888.427.6678

Walters Golf

OFFERS TEETIMES COURSES PLAYER SERVICES GROUPOUTINGS WEDDINGS BLOG COMPANY

TEE TIME RESERVATIONS

COURSE
AN Bali Hai Golf Club v
g ]

o RESERVE TEE TIME

ETH AN N UAL

VEGAS

Escape to 7,002 yards of pure south pacific tropical
golf paradise located right on Las Vegas Strip.
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WD DEPOSIT REQUIRED! "W WD BOORING FEES! WIBEST RATE GUARANTEE!

REsErvaTIONS 1.888.427.6678

OFFERS TEE TIMES COURSES PLAYER SERVICES GROUP QOUTINGS WEDDINGS BLOG COMPAMY

| S, N, T S
~ ROYAL LINKS GOLF CLUB
—— e F OF THE BEST HOLES OF THE OPEN

-‘—-_.._ . © LEARN MORE

TEE TIME RESERVATIONS

TIME
RESERVE TEE TIME

LAS VEGAS GOLF COURSES
ROYAL LINKS GOLF CLUB

Join Wegas Preferred today and start saving on
E=cape to 7.002 yards of pure south padfic tropical

2 : & La= Vegas Golf immediately!
golf paradise located right on Las Vegas Strip.

RATES sTARTING FROom $139

-==- Learn More about Bali Hai and Royal Links in HD -—==
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MO DEPOSIT REQUIRED! NO BOORING FEES! BEST RATE GUARANTEE!

reservaTiONs 1.888.427.6678

OFFERS TEE TIMES COURSES PLAYER SERVICES GCROUP OUTINGS WEDDINGS BLOGC COMPAMNY

Wallers Golf

SRE AND FiMES RS

@ BOOKTEE TIMES

— —

TEE TIME RESERVATIONS

AT TIME PLAYERS
i — .

LAS VEGAS GOLF COURSES
ROYAL LINKS GOLF CLUB

Join Wegas Preferred today and start sawving on
Escape to 7.002 yards of pure south pacdfic tropical

La=s Vegas Golf immediatelhy!
golf paradise located right on Las Vegas Strip.

RATES STARTING FROM 5139

enen Pamaoise

== |earn More about Bali Hai and Royal Links in HD ==
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WO DEPOSIT REQUIRED! o KING FEES! BEST RATE GUARANTEE!

reservaTiONs 1.888.427.6678

OFFERS TEE TIMES COURSES PLAYER SERVICES CROUP OUTIMNCS WEDDINGSE BLOG COMPANY

A WALK IN THEIR SHOE

Experience the feeling of wying for the Claret Jug that's been heisted by legends.

© LEARN MORE

TEE TIME RESERVATIONS

TIME

COURSE Pl ERS
© e

LAS VEGAS GOLF COURSES
ROYAL LINKS GOLF CLUB

Join Wegas Preferred today and start s

Escape to 7.002 yards of pure sputh pacific tropical Las Vegas Golf immediately!

golf paradise located right on Las Vegas Strip.
RATES STARTING FRom 51390

ENTER PARADISE

=== |Learn More about Bali Hai and Royal Links in HD  —===
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Th=e be=st news= in mMmobile marketing =werny Thursdaswy.

our email hers.

- All digital growth now coming from mobile
« USage - comScore

Mobile now represents 65 percent of digital media ime, while the desktop 1s
becoming a "secondary touch pont™ for an increasing number of digital users.

Grzg Steding on Al 2, 2016 a 1:01 pm

Aonew report from comScore uses a wvaertiable mouuntain of data to expose and explain the mualti-
platfarm state aorfintermnet user behaviaor. Howewver, it also makes clear that mobile is now the

growveth driver, wwhile the deskitop is rapidly becaoming a "secondary touch point” Tar a large
percentage aofthe L1323 digital audience.

The report, entitled 2016 LS Cross-Flatforrm Future in Focus, covers a broad range of chhanneals

and consumer behaviors., | vwon't try to cover everything here, just some of the high-level usage
data. The tull report is free and can be downlaoaded atter redistratian.
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Becoming a Marketing
Wizard

N ATI ON A L G OL F C O UR S E O WN E R S A SS OCIATTI ON




NATIONAL GOLF COURSE OWNERS ASSO0CIATION

WEBSITE Grader - Free
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WEBSITE GRADER

Pawated by HubSEpt

HOW STRONG
1S YOUR WEBSITE?

( GET YOUR ANSWER ))

Copyright @ 2016 HubSpat, Inc. Englishv

A A4 | =% 1




OVERALL PERFORMANCE MOBILE SEO SECURITY

WEBSITE GRADER

Powered by HubSHt

Ik,

WWW.TEWKSBURYCC.COM

THIS SITE IS GOOD

You're really good at this! Now let's take your site from good to great.

PERFORMANCE MOBILE SECURITY

2 30 0

) ERNE
14“1;5
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NATIONAL GOLF COURSE OWNERS ASSO0CIATION

Sumo.me - $350
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W SumoMe

Last Accessed &

Welcome Mat [T

Leave a message
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Welome Mat  Carpoire ~ Mats

Mats & A/ Tests

L)
Mats &
A/8 Testn

onversion Rate
£ P

=]

il

ADD NEW MAT ADD EXIZTING MAT

Newsletter

13 Kaegen Armowhead

JJ Kaegen Yoga -

Business of Galf - 2016 Edition

O N A L

G OL F

W Business of Goff - 2018 Edton W J]Keegon Arrowhend B JJ Keegon Yoga @ Newsletter MNoch MTopl0

Frequency Shown

"
i defauk mare

[ —
s defauk mare

| —

b defauk: mare

detauk

it
(| ——

2] defaub mare

defauk

C O UR S E

©)

W

Conversion

Statistical Signficance

Improvement

Baseline




0 8| (230 Feegn e | el | 2

,L—'jr Prosper

Boset to templots defoutts
i 1 4 i 1 1

Recommendad size; 1440900 | ; 3 1 L J J "r
e i R gy 7, ¥/
¥ 0 Weleom 0

I Heading Font ' /

Trexking

N | Viclcome. |was one of the aners here RBC v

& you

Compage L ik Dfﬂﬂi&
Let me send you the latest tips, tricks and traps vie ABC ¥ )
Burton Font Background Yo i
Send Me Your Secret: | | ABC ¥ .l
Opt Out Font Background Your email
NOTHANKS. PREFER AEC v D v
Cose - Send Me Your Secrets NOTHANKS. PREFER TOWALLOW
|
A
Name Background
Yaur name III
Email Background
Yaur email III
Phone Number Background
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Default

Floeet to taplats defoults

=
&
Advanced

.@
Trocking
gl

@

Compagre

Let Me Help You Keep Your Eyes on the Horzion to |

Button Font

REC v

Opt Out

NoThanks [amall | ASC w

N AT

AaC

Background

L

Background

[

Background

[

O N A L

G OL F

C O UR S E

Here s A Secret, Yoga on a Surfboard and Success in
Managing 2 Golf Course Have One Thingin Common

- X
LI

Let Me Help You'Keep Vnur:fl@s on the Hbronto Fﬁiﬁtﬁ,’{ﬂhrsuuess
b ) % ‘

Have Me Focus &  NoThanks, | am all wet
I

e

" VAN
- |
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Default

Default Ternplate for Welcore Mat
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s = s,

ASTUTE INSIGHTS*MEANINGFUL VALUE

Top 10 Featured Golf Consultants
in Golf Inc. Magazine )

Gain the insights and perspectives for FREE from
one of the golf industry's leading experts.

Heading

Top 10 Featured Goff Consultants in Goff Inc. Mag

perspectives far FREE fram ¢

Font

v

Brand
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M Notifications

Smort Bar

erisghelQgmall com Just subseribed

e N B B BN Gon

Leave a message
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. Oniine Education Resilices . . . Companys

| .

We create dStute insights
Greatly Enhancing the Financial Performance of Your Golf Course

E3
’

While every golf course has a
different personality, they are
all governed by a common

business model. ¢

-
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NATIONAL GOLF COURSE OWNERS ASSO0CIATION

Zopim - Free
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¥ Zopim Chat Pricing | Fre: X A
& G ) | & https,/swwew.zopim.com pricng/ * 2 @@ § L O
1 fpps o Bookmarks (@ Alamno B3 Adobe Central [ AnEX [ AMex B BBva () Bity ) Dell BB ESPN (@ Editor [ Facebook G Google ] McHome [ WordPress § Hootsuite @€ MaiChimp [ Linkedin 4N Mariott [ Schwab 5 SurveyMonkey W Twitter (7 VerticalResponse ] United

zendesk chat

formerly zopim PRODUCT  PRICING  DEMO  CONTACT

TRY TRY TRY TRY

PRICING

S $11.20 U3D per $2000 UsD per $44.00 UsD per
Monthly pricing (olled anual) A manthfagent maonth/agent month/agent

» $14.00 USD per $25.00 USD per $55 00 USD per
Manthly pricing (oiled manthly) A manthfagent maonth/agent month/agent
Tatal Agents anhy 1 Unlimited Unlimited Unlimited
SUPPORT FROM THE ZENDESK
TEAM
Self-service Help Center &
Cammunity
Email suppart

cask cf

Live Chat Support anly 85 anly 245 anly 24%5 24%7 st
CHAT EXPERIENCE Wa're Online '
Cancurrent chats anhy 1 Unlimited Unlimited Unlimited
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@ Would you like to save login info as; in ﬁ Home + ] Details » NeverfurThis Site ﬂ
4 Home @

Onfine . Latest Zendesk Chat Updates
Hello, Golf Convergence! You e on Lt plan | Upgrat | i
- Nav 01 - Updates to our Terms and Policies
~ Home Oct 26 - What's newin Zendesk Chat: Octaber 2016 roundup
Widget Visitors o -
. Embed and customize the chat widget on your vepisite See a list of all your weh visitors and chat with them Oct 26 - Zopim s now called Zendesk Chat
0 Oct 10 - Bela: Real-Time APIs and Monitoring Dashboard
L
Analytics Triggers Sep 29 - Beta: Zopim Web SDK (Full Widget Customization)
Track the chats you have with customers Send chal invites or cusiom messages o pre-qualified leads
0 @
Organize your conversafions with tags
il ) ‘
Website Analytics Howly | Daiy Weekly Monthiy
ﬁm \ Leam more
{t
Recent Website Activity

= You are now Online
» You are now Invisible

[v ®PageViews [ @ TotalVisis v » Unique Visitors [ Chals
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Enter your email address ’

JJKeegHTH- Login  News Signup ® MyCart (0)  Followus (%) GOLF B CONVERGENCE

+ADivision of JJ Keegan

Home Company - Store - Solutions-  Online Education - Social MediaPosts  Blog

S

ACTIVE USERS PAGEVIEWS BOUNCE RATE
LY ' y V GEVIEW

b A Wik | B 5 219 459%

PAGE - NOW PAGE - TODAY PAGE ~ TODAY

) oA ) (el

[
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Enter your email address ’

JJKeeganJ,- Login  News Signup ® MyCart (0)  Followus (3) GOLE R CONVERGENCE

+A Division of JJ Keegan

Home Company - Store - Solutions-  Online Education - Social MediaPosts Blog

't online at the

Introduce yourself *

Name, Email

Phane Number

Message *

\ \

b

»" \
it

‘ I\
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H T s [Zopirn] Coraplete your Zopirn Installation - Message (HTML) T E

FILE MESSAGE  Relieflet

% gnore x _('] (L_W ﬁ_’] [FZ. Meeting o 017 & T Manager Vg B~ L/a’ 1 > a'%) e Q
€ ET Team Email =2 Reply & Delete MOneNate n ) Related

(3 . Delete  Reply Reply Forward 3 . — Move tatk Categorize Follow  Translate Zoam

wg Junk Al ET More F Create New ¥ . Pactionst  pead - Vg - Ly Select~

Delete Respond Cuick Steps ] Mowe Tags [ Editing Zoom

Maon 162015 12:23 P

Zopim <support@zopirm.com:
[Zopim] Complete your Zopim Installation
To  jkeegan@galfeonvergence.com

o If there are problems with how this message is displayed, click here to view it in aweb browser,
Complete your Zopim installation

Hi Golf Convergence!
Thanks for signing up for Zopim. We're really excited to have you onboard!
Over the nezt 14 days you'll have access to all the Teatures of our Premium Plan

So, let's get started

Activate Zopim on your Website

First, activate the Zopim chat widget on your webaite by copying and pasting the following code hetween <heads and </ heads tags of your site's HTML file

Thatsit! ¥ ou'te now ready to start chatting with your visitors,

Are you using Zopim on other Platforms (eg. Wordpress or Joomla)?

If your website is hosted on a third-party platform and you can't accessits HTML file, you can use one of our many plugnsto install Zopim with just one click. Mo need to mess around with any code.

@ e rﬁl & uBulletin opencart o :l

Hoam FEmomd
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Leadlander - $3,000
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LEADLANDEH IEEITEGI MostRecent | MostActive | Search | Seffings | Secunty | Logout
Update to display visits hetween|D1f(}1|‘2ﬂ15 |and‘14f112015 |from\oompames V\E

Mast Recent Visitor Statistics Number Of Visitors Per Day During This Period

Jjkeegan 14112018

]
Navigant Consufing, Inc. 14112016 There were 31 93 vistors %

Regus Management Group 14112218 during this period.

TPG Capital, LP. 14112016 IJ

b Referring Sites Most Active Locations
At \east1 505 visitors

Charter Communications (sbenit@student vt ) 4112015
google.com

Choopa Lic 4112086 Viewed more than one page.

SimpleLink LLC 42018
o

Uit s \ s
Cumming Engine Co. 13112018 f

[ i
\ .w" l'/ﬂ.‘“-ummgm
\
Cloudfare 12112018 T 84VIS][0FSWI]0 i s ﬁw\ e || ot

| e

Cloudfare 2112016 converted by submiting a form. st g
hidin m.facebook‘com ch.;z

Cloudfare 12112018

Most Recent Search Tems Most Recent People Most Active Visitors

shsmithi@shudent uivwte edu
1401 Tagteamdesign ‘
Iole@tzgeamdesign com Eloudflare \
e
Eltslmlui?;l@gmailmm Golfehannel ¢
Jjeegan -
gohnson@mmnmwnsgdfuluh.cmn :
1206 Legendanymaneting :-
. Galfeonvergence :.
T Chbpopetsens |
HevinghineisgoLcon i8] |
112G HBC Universal, Inc. ]
mgﬁéi@yahou.num Time Wamer Cable Intemat Lle ]
Teesnap]
horvathkiGmail hfs msu.edu
41 0 20 S R K v G
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Ea SEARCH TOOLS Al kAail ltems - Golf Corevergence - Carbonite Backup - Outlook

HOME SEMD S RECENE FOLDER WIEYY ADD-IME Relieflet SEARCH
N 5 Ignore x B 7 '_\,1 . ¥ Links Magazine (3 To Manager ¥ @ '_\ [ | | Search People
B (o 2 (3 Bemeeting | Y- = S =2 mn .
Clean Up = Tearn Ernail Done EE Address Book
Mews  Mewr Delete Reply  Reply Forvard [Eg g - ~ — fdowe  Rules OnefMote  Unreadf Categorize Follows
- are = ~ f I
Ermail lherns - %o Junk~ Al L € fieply 8 Delete ¥ Create New - N Rend - Up~ Y Filter Email
[ e Celete Respond Cuick Steps [F} b e Tags Find
< -
4 Favorites ‘ LeadLander Alert < alerts@leadlander,cam:> b4 All Mailboxes - Eg_ Reply I'E‘i Reply &l E_A) Forward

Inbax Al Unread By Date = Mewest 4|2 R B - - - o e o - jikeegan@jikeegan.com

+Bid Sync 4 Yesterday Form -: khamilton@evergreengolfcentre.com
+Google Alerts

35 KB Sat 717 PR

EEEEEREEE F orm Submission RISH

The following person submitted a form on vour website.

4 jjkeegan@jjkeegan.cam (1)

Inbo:x 31 KB
Dirafts [3]

Sat TG PM

Deleted ltems 1 29 KB
Junk
COutbos

Sat T:06 PM

Information about this visit:

Details: Click here to view details in [ SRS

27T KB Sat 703 PM

IP Company:
IP Address: ¥5.159.67 .65

Search Folders

4 jjkeegan@jjkeegan.golf 25 KB Sat T:03 Ph IP Lacation: Lethbridge, AB, Canada

Inb
e First 30 pages viewed during this visit:
102272016 5:26:34 PM httpe#jjkeegan.comfstorefbusiness-of-gol

Alert
Alert
Alert
Alert
Alert
Alert
I [Grnail] _- f-what-are-you-thinking-2016/?LLM=Email_4
Alert
Alert
Alert
Alert
Alert
Alert

Deleted ltems 23 KB Sat 5:31PM

Junk E-mail dress&utm_source=Master Database 9 1 2016
utrm_campaign=ceb5d527 ef-Business of Golf
hat Are You Thinking 10 18 2016&utm_mediu
=emailfutm_term=0_B1f6996c97-cebBd 227 ef-2
53t 5:30 P 112992 ct=tBusiness_of_Golf_What_Are_You_
hinking_0O10_18_2018)&mc_cid=ceBBd527 ef &mc
eid=ebff7 24357
102272016 5:26:48 PM https /jkeegan. com/fonline-education/
10/22/2016 5:26:54 PR http:#jjkeegan. comfstorefresourcesd
1072272016 5:27:37 PM https: fjkeegan. com/store/cart/
T0/2272016 5:27:56 PM https /fjkeegan. comfstore/cart/?LLM=kham
ilton@@evergreengolfcentre.com&LLN=&LLPH=&
Sat12:19 PR LCO=
10/22/2016 5:28:00 PR https: Ajkeegan. com/store/cart/
10/22/72016 5:28:15 PM https: /jkeegan. comfstore/carts
Sat 12012 P T0/2272016 5:28:32 PM https:/fjkeegan. com/stare/cart/?LLW=kham
ilton@G@evergreengolfcentre.com&lLLN=&LLPH=2&.
LiCio=
10/22/2015 5:28:36 PM https: fjkeegan. comfstore/carts
102272016 5:29:12 PM https: /fjkeegan. comfstare/cart/?LLM=kham

22 KB Sat 5:30 PM

Cluthbox

Search Folders
21 KB
4 Golf Convergence - Carbonite Backup
[ Inbox 19 KB Sat 5:29 PM

Dirafts

Sent ltems 18 KE Sat 1219 PM

[ Deleted ltems

[+ 2013 - Surnmer Series

[ 2013 - Sumrmer Winter Series

[ 2014 - Business of Golf - Fall Semester

I 2015 - Business of Golf - \Winter Sermester 15 KB
25 - University PGR Prograrms

[ Book

[ Business &ssociates

15 KB

4 Last Week

16 KB Thu 10420 X
I> Farnily ilton@@evergreengolfcentre.com&lLLN=&LLPH=2&.
[ Golf Associations - LCO= —
I Golf Courses 18 KB Thu 1020 102272016 5:29:15 PM https:/fjkeegan.com/store/cart/
102272016 5:29:33 PM https fjkeegan. comfstore/cat/?LLM=kham
[+ Golf Software Firms _- - P S A L R

Mail People Calendar Tasks ---
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Hootsuite - $108

N ATI ON A L G OL F C O UR S E O WN E R S A SS OCIATTI ON




N AT

O N A L

G OL F

C O UR S E

O WN E R S

A S S OC

& Inthe coming weeks, Twitter will no longer count characters for media attachments. Learn more. ¢
EefEl sxv Iy,
Facebook -Corporate ¥ Facebook- [l Personal -~ Google  Instagram -~ Linkedln - Linked InGroup Discussions -~ Listening ~ RightRelevance -~ SurveyMonkey - TaitwindforPinterest - Riffle Twitter Insights -~ Twitter ~ TrendSpottr ~ Tumblr -~ WordPressorg -~ Hoofsute Syndicstor -~ More.. 4
(& v | #AddStream | * Add Social Network =Hn
il My Posts | Feegant ¢Q: ill Mentions | Feezans (0 ¢ W Mentions j\ ¢Q W' Retweets C % Riffle Twitter Insights 7= 7. © ¢ W NewFollowers | G
|l Keegan+ A @ NewEngland Golf Course Owners A Jonathan Williams @jenathanwildg A || Keegan @jkeezangof A Q& J.D. @iownjd A
2 hours ago ¥ Association - Negcoa 4daysag0 Dec5 1day ag0
Nov 10
To understand the business, you must know " @jkeeganzolf | was conversing with Mr To understand the business, you must E (,f/ J Keegan RT @spike: It's all happening tomaorrow. Join
the rules of the game. Referred Royal We are extending the registration for the Sitverman on Thurs about very grammar understand the game. Played with Thailand & @jceqangor host @TheRock, 45,000+ trops, and us as we
Melboure's 1 up win over Royal St. Georges NEGCOA Annual Meeting & Conference unti topic. Write-revise-repeat. 'd never post National team in Merrins-Crow Cup. Finished make history! #R0ckTheTroops
atWCC Thailand Friday, midday. With the elections behind us, content #imperfect Ind -6 under, 0 ‘ DRI ‘ @ ‘ ) https://t.colkzyDagm...
it is now time ta...
Read More — S 173 693
B w S I N E SS I Show Conversation 1.2 130 525
(Golf Strategist. Author: The Business of Goff a ?;“ff":? Jones Goee] 1604
John Williams @jwilliejr What Are You Thinking? 2016, 2014, 2012, 2010 ’ ek
7daysago and The Business of Golf: Why? How? What? RT @PGC1894: Portmarnack's World Club
@ffepansolf @l cBoeufson2 younesd anew 2013 Professionals Championship wctoryfeatures in this week's
hotogragher 0 Castle Pnes, CO witeoounter comik @Golfing Weekly, #NCCThailand
P ' COM.- {@Handsomelackd! @kingrato..
1 2 RETWEETSTIEET 12 %
I Show Conversation 0 1
4 ]
Write a comment... . - B JJ Keegan @ijkeegangolf View Top Twees on MyTopTweslcom @ Susan Bennett @SiriouslySusan
U A @ TeeTime Coalition @AUSATTC Dec4  days ago
o 3 commen AT Dec? ) . nRE f —
e v : Golf is about the experience as much as OF HASHTAGS 1o Join Courtenay and "Siri" this Saturday, Dec.
@ Il Keegan+ GolfNow: Have They Been Beneficial for the game. Thailand friendship tradition #jkeeganqolf #vrdsmallbiz #goifmarketi.. — 10th, Wed, Dec, 14th, Alliance Theater Hertz
Shours e ) Golf Industry? [jkeezan.com/what-s-golfno.. welcoming dance, @WCCGolf #wccthailand Stage #HappyHolidzys
Denver - Toyko - Bangkok - Denver for Warld ll;lew E,“E“‘”dﬁdf Course Owners via @jkeagangolf I -
g ! ¥ Association - Negcoa COF NENTIONS
Club Championchi. N insghtsearned Nov 1 - Tewksbury Country Club @jkeegangolil @square @sallyhogshe...
. My pre-gvent visit o Tewksbury Country Club
to nail down some lagistics for the Annual ‘ - ) 0P URL(S MORE
Meeting and Conference. Loaking forward to jp\lronulr‘grnon Gjmyemano ow.ly twitter com filwrs.com eepurt.co...
Joe Steranka and || Keezan+ -
Read More GolfNow &#8211; Have They Been Beneficial
for the Golf Industry? jjkeegan.com/what-is-
golfne... via @]keezangolf
1 5 09 Tweets/Day 20 OVER THE LAST 22 DAYS
I 6 820
Tolearn more and to be regstered Y v | Keegan @jkeegengolf v LA lllll [ ] II v v
Flinggofffriendly. course owners can £ FlinaGolf @rinzcof Hou13 A | ot i
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Yoga on a paddieboard in the ocean provides a
tlue to success in busingss - keep your eyes on
the horizon to prevent falling

rly morning helicopter shot of The 11th of The
Great Waters Course at Reynolds Plantation. One
'y Ereat courses at Reynoids Plantation...

Yoga on & paddieboard in the ocean provides 3
clue to success in busingss - keep your eyes on
the horizon to prevent falling.

ie out tomorrowd Link in the bio

Your stream has no content yet!

catz28 Sorry | didn't tag anyone dunno why

w cpat815 Long par 3..ha

3 There is hope: after Get Golf Ready intro at
% reynoldslakeaconee She's a beauty! Thank

Waikalaa, junior golfer proclaims
Golf again. That is fun also. #Galf

Where even the moss grows mass. I'm fichen it!

. eurekachanel Can't wait to see this

georgelovingjackson Cube i want 1o
workiplay n the last friday dont hesitate 1o

v Evan Schiller @evan_schiler_photography

Amaring cloud formations over the mountains
and great light in the desert the past several
days. Great for shooting just after sunrise and

Lava Lava Club: Bill presented in a children's
book. Guess sign heading there home and
personal greeting. This is very effective to

0 hasttje]_privat Frén ponmyakuten
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0 :
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T Followers

!ﬁ brooksskybennett
N

m Iyne.tumlinson
n ¢ dis24
! cookie_tyler

E caseyjdickinson

r" bwalley32
g beaduniqueaz
' dvon_golf
' ryry2s2
. nateisgreat_

jrontso

simcoxgolf

i kasscrak
n stioubleul

6 golfgrinders

Iynnehgreatskin
m jmkeeg
sririedlander

|| Yatargolfacademy

u uconnron

stevecha
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0 Inthe coming weeks, Tiwiteer will no longer count characters for media attachments. Learn more.

el s« 'TErY
Publisher 0y

Drafts O

Scheduled

Past Scheduled

Require Approval 0 10m ﬁ The Golf Industry by the numbers. A quick snapshat of key metrics. htt:/fow
Expired Approvals
Rejected

0 100m ﬁ 0% sy that if they had decided to unsubscribe, if 2 brand offered to send fewer messages they might be dissuaded. htt:/owy/RPYW3DEKTHS
Content Sources: ' L

Sugzestions
[zt O 1200m E? "he best website desizners always look for tips to improve creativity and provid inspiration and excitement. http://ow.ly/LEW3306vmd2
Bulk Message Upload -

ﬂ (Galf & Water - Case Studies in Stewarship - Complimentary book from ASGCA, hiep:/fowy/qzzp 306wLR

(©,Dec 13, 214 pm

O 1:0m @ Videos: Snapchat & Vine highlighting course experience to segmented market [ikely to rize in popularity. b

0 1:m W (Open the Twitter faed - millions of people szying something. The key is differentiztion nat apphing to everyone. hrp://

0 10m ﬂ The emerzence of snzpchat (snap) and the fading of twitter dominate hrep:/fow [y/LUY

yfQcdr30Besdd

0 1200m ﬁ Fmail has the highest ROl of any digital channel, raking in $38 for every 41 spent; 73% of 2ree email is core .. bt/ /oy
0 1200m E FMMUIWEHS Research an Millennials View of Club Membership. Less than a majority find club membership appealing. http://ow ly/SdqE306s0Er
0 1200m W ;a\! and exercise can help C_OITU?I wewg.ht diabetes, fypertension, balance, cognition and help prevent fractures hitp://ow lyfa[y(305¥165

O 1:0m ﬁo ;raucha: (5nap} will s=2 Erowing papularity a Twitter continues to fade. hrp/fow by Xhmt306827

0 1:m @ Writing iz lonefy sport which one often st2ys engaged by amusing onesef with hyperbole and the double entendre. hetp://ow fy/ymQi306ndg
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NATIONAL GOLF COURSE OWNERS ASSO0CIATION

Relief Jet - $49
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FILE HOME

A 4 ] v

Run  Customize  About

SEMD / RECEIVE

Utilities M Acions
B 6 :
4 Favorites
Inbioe
+Bid Sync
+Google Alerts
+ Google &lerts Require Followup

I jkeegan@jjkeegan.com

I jkeegan@jjkeegan.golf

I Golf Convergence - Carbonite Backup

I iCloud

ADD-INS Relieflet

Al Unread

Y% |0 @ | FROM SUBJECT

Search:

ww

Mame

Save Ernail Addresses frorn Contacts to Contact Folder
Save Email Addresses from Contacts to Contact Group
Save Email Addresses fram hMessages

Save Email Addresses from Messages to Contact Folder
Save Email Addresses from hMessages to Contact Group
Save Ernail Addresses to Contact Folder

Save Email Addresses to Contact Group

Save Field Values

Save One Field's Values

Save URLs

Send Email Message

€

No items selected.

addresses  attachments
autocormplete  backup
calendars categoties

contacts convert delete

duplicates el export
faxes fields files find
folders groups import
journals links  rnessages
msg notes pst reports
save send storages tasks

zip

Cancel
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Spyfu.com - Free
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Monthly Domain Overview - @ golfnow.com =3 - EXPORT POF

Lstal . : : : ;
Damiain Cers Organic Search (SEO) Inbound Clicks from Google - Organic vs. Paid : Paid Search (AdWords)
ORGANIC KEYWORDS ¢ EST MONTHLY SEQ CLICKS B Crzznic M Faid PAID KEYWORDS EST MONTHLY PPC CLICKS

18,607 218.5k 5,952 11.1k

\ EST MONTHLY ADWORDS BUDGET: $7.7K ¢

95%

300k Orgamnic Clicks

EST MONTHLY SEO CLICK vaLUE: $92K o
200k O—g g0
i ) 100k i
8,805 1 OYEQF.SSMC’E o 1 ,1 61 1 OYEARSSMCS
. thei i ki ! O e ——0—O0—G—O0—0—0D " P : T
Heywords their top 2 History of rankings we've Ok " AdWaords theirtop 2 of Adwords history: Every
oompetiters also rank for cofilected o Q,d" gl" -..;P & ¢:9 vﬂ" ‘}-p“- \‘0" -@' .?g-‘% o competitors also buy Test they've nan.
JUST MADE IT TO THE HRST PAGE « JUST FELL OFF FIRST PAGE
742 761 mi
Top 50 AdWords Worst performing keywords
5ED Keywords . -
buy recommendations 10 Negstive match out

Competition

Top Organic Competitors ¢ Top Paid Competitors

e

2 polfi8network.com

|
T

NATIONA AL GOTLF

2 groupgolfer.com

americangolf.com

"COURSE OWNTERS ASSOCITIATI O
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Orca - $588
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For the month of. Movember 2015 Date Created: December 30, 2015 Monthly Competitive Set Data Includes Subject Property

OccuPANCY (%)

My Course Comp Set Index (OCCI)

REVPAR (%)

My Course Comp Set Index (PARI)

53.3 6/7.7 81.7

16.79 24.40 68.80

CHANNEL MiXx (%)

My Course Comp Set Index (CHMI)

ARPR (%)

My Course Comp Set Index (ARRI)

100.0 94.0 106.4

30.36 36.06 84.20

#CONFIDENTIAL™ Intended solely for the use by subscriber. &The ORCA Repart
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ADDITIONAL REVENUE OPPORTUNITY ADDITIONAL REVENUE OPPORTUNITY
fon - 59,652 Man $60,114
LTS 512,866 52,804 Tue 589,419
Wt 510,208 | 580,735
B 5um of Bevanus Sum of Revenee I romLeader = Sum of Revenue Sum of AvenualiffFromLieader
g $83,004 | [l 51011289 $855,531 |
“CONFIDENTIAL™ Inended sclaly for the use by subscriber. ©The ORCA Report
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Crashboard #1 - Distribution Dashboard

For the mons: of. Rowvemiser 2015

ROoummDs B8y DISTRIBUTIOMN
-CURREMNT MOMNTH-

3P
Whaolesale,

Diabe Creaied: December 20, 3065 Konthiy Sompetitve Bet Oota Indudes Subjec] Fropesty

-Rnds 26 —ARPR
Golf Shop 1,362 355 £39. 8289
Call Centsr 1,046 2T 54772
GC Webzite a09 21% S40.74
GC Maobile 233 6% £36.25
Barter 206 5% S0.00
3P Website 192 5% 24915
3P Wholesala F0 o S74.26
Grand Total 3,918 100 S41.14

CURRENT MOMNTH BARTER

OFPFPY. COST

-Bnds -ARPR -Est. Rew 9% DCC
5 542,66 5 213 B63.9%
=g B0 S46.78 5 3,743 &7.3%
121 53558 5 4,305 254.7%
206 540.10 5 82,261
BARTER RNDS W/O OQOPPY. COST (1]
ROumMDS By DISTRIBUTION -Rnd=s Y —ARPR
-TRAILING 12 MOMTHS- Golf shop 18,927 3ax 534.05
Call Center 12,270 2595 S44.26
GC Wehsite 9,663 105 40,29
3P Website 3,381 T% S44.40
Barter 2,646 5% S0.06
e T GC Mobile 2,554 5% $31.69
3P Wholesale 505 1% £65.56
3P Mobile 1 0% <9900
Grand Total 50,037 1008 54491

GC Website, 5,623 =P Mghlise TRAILING 12 MONTH BARTER OFPPY. COST
- oe63 \ ) -Rnds -ARPR -Est. Rev % DCC
- . 40 538.75 5 1,550 51.7%

- ¥ GC Mabile, 202 £53.08 5 47,879  56.0%
e 2,554 407 245,74 5 18,616  58.3%
' ap 1,286 532.72 5 42,078  92.9%
3P Website, Whaolesale, 2,635 5 110,123
3,381 545
[ BARTER RNDS W/Q OPPY. COST 11]
TOONSIDENTIAL T imisnded scaly for e use =y surssriber. Tha DEC A Fmpsn
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Alexa - Free
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@Ale a T Pricing N SIGN UP

Find Website Traffic Statistics: [RIEHXelg:

USQBOIQ Trafflc StﬂtlSthS This site's metrics are estimated

Find similar sites to usga.org Is this your site? Certify your site's metrics.

GROW YOUR How popular is usga.org? ?
BUSINESS USING

Alexa Traffic Ranks

ALEXA

How is this site ranked relative to other sites?

Global Rank

v Keyword Difficulty Tool ( .
v Competitor Keyword Matrix ] /f ,_/\ v 153,054
-

v On-Page SEO Checker /
100k "\\‘__’___f Rank in United States
+ SEO Audit Tool

150k~
¥ Audience Overiap Tool zzﬂv ] E 351126

v Competitive Intelligence lan"16 - Aprie i O s

Try 7 days Free —
Monthly Unique Visitor Metrics
Past 30 Days — Last Updated December 11, 2016
Learn More

Country Estimated Unique Visitors Estimated Visits Estimated Pageviews

= United States Advanced Plan only Advanced Plan only Advanced Plan only
Loyalty Metrics Visits per Visitor Pageviews per Visit Manthly Pageviews per Visitor
Based on unique visitor estimates Advanced Plan only Advanced Plan anly Advanced Plan only

Data for this site available in the Advanced plan. Upgrade to view

I O N AL G OL F C O UR S E O WN E R S A SS OCIATTI ON




Features ¥ Resources ¥ Pricing Login SIGN UP

GROWYOUR Audience Geography
BUSINESS US| Where are this site’s visitors located?
ALEXA
) / Visitars by Cou Country Percent of Viitors Rank i Country
5 United States B.0% 35,126
+ Keyword Difficuity Tool T India ] 26,025
+ Competitor Keyword Matrix
+ On-Page SED Chedker ’
v SED Audit Tool J
+ Audience Overlap Tool w
+ Competitive Inteligence
Try 7 days Free
Learn More
How engaged are visitors to usga.org? 7
Bounte Rale Daily Pageviews. par Visitor Daily Tine on Site
Where do usga.org's visitors come from? 7
Search Traffic Top Keywords from Search Engines
What percentage of visits to this site come from a search enging? Which zearch keywords send traffic to this site?
Keyword Percant of Search Trall
304
| 1. usopen 2016 13%
0
2 usopen £10%
10 .r [ I |. [
| ‘ 3 usga 517%
0= 1= Jar
Jan 6 AprG Jul'16 0Ort'16 4. usga handicap 115%
Searth Visits 5. us open golf 293%
Upstream Sites
‘Which zites did people visit immediately before this 5iee?
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Return Path - Free
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4 168

@Remmpath SOLUTIONS ~ PARTNERS ~ RESOURCES  ApouT  JEETIMSRgTLIM

Real-Time Emall Valldation

Opimizer

Guardians of th Corization Are your emails
e ot being delivered?
Pl .

Email Marketing | o -/ Book

Revealed

A Smarter Way to Use Data

Learn how to promote and protect your brand.

WATCHTHEVIDED
E Email
Optimization
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Email Wizardry

DID YOU

KNOW
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Email - $75 per month for
5,000 — 9,000 names




To Learn About the Course &
Specials
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Effect of Day-of-Week on Clickthrough Rate

Sunday Monday Wedrnesdey Thursday

Source: Dan Zarrella, Social Media Scientist, Hubspot, “The Science of Email Marketing”
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Effect of Time-of-Day on Clickthrough Rate

Source: Dan Zarrella, Social Media Scientist, Hubspot, “The Science of Email Marketing
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;ﬂé'tical Resgunise

E Social Events Tools

. Emails

Track the performance of your sent emails in real-time

Drafis Sent Emails

Search for:

Type:

| All Emnail Types |

Search Clear Search | Hide Search Form
Displaying 1 through 25 of 549 sant emails

[l Mame Tvpe | Launch Date

[ silver Creelk Survey - DMO Canvas MNow 1%, 2016 S:004M
[1 silver Creek Survey - ODHNC Canvas Mow 19, 2016 &: 00AM
[1 silver Creek Survey Camnvas MMow 16, 2016 S:014M
[1 Craigowan Oxford - Members - DNO Canwvas MMow 15, 2016 F:324M
I:l Craigowan Cxford - Members - ODMNC Camnvas Mow 15, 2016 F:304M
I:l Craigowan Oxford - Card Holders - ODMNC Canwvas Mow 15, 2016 7:3224M
I:l Craigowan Cxford - Card Holders - DNO Canvas Mow 15, 2016 7:314AM
[ Craigowan Oxford - Members Canwvas Mow 0%, 2016 4:014AM
[1 Craigowan Cuxford - Card Holders Canvas Mow 0%, 2016 4:024AM
[1 Memadii Golf Course - ODNC Canvas Oct 18, 2016 5:31AM
[ Memadji Golf Course - DMNG Canvas Oct 18, 2018 5:21AM
[1 Memadii Golf Coursa Canmnwvas Oct 12, 2016 S:024AM
[1 Plum Creek - ODMNC Canvas Sep 27, 2015 S:0548M
[1 Plum Creek - DNO Canvas Sep 27, 2015 S:02AM
1 pPlum Creek Golf Course Canvas Sep 21, 201& S:004M
I:l Auvgust 2016 Mid Month Mewsletter DiMNO Canwvas Aug 24, 2016 S:418M
I:l Auvgust 2016 Mid Month Mewsletter Canwvas Aug 18, 2016 10:474AM
[1 ERound Rock - Kemper Sports Canvas Aug 11, 2016 F:014AM
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Account H

[£J 25 Awvailable Survey Responses

<<= = Prewv | L 2 3 ...22 | Hext > ==

- | Sent Dpen Click Bounce Unsub
189 Z5.45% 21.16% 0.00% O0.00%
30 B5.67% 3I3.33% 0.00% O.00%
274 ZF3.72% 13.8T7% F.Z0% O.73%
113 2Z25.66% 15.04% 0.828% O0.00%
102 B0.39% 41.1839% 0.98% 0.98%
44 B1.82% 27.27% 0.00% O0.00%

39 Z3.08% F.13% 5.13% O0.00%
ZF40 66.18% 55.00% 1.18% O.00%
123 69.92% I33.66% 0.81% O0.00%
898 56.35% 2.69% 0.22% 1.67%
4,210 11.34%% 4.05% 1.43% O0.45%
FO045 17.10% 5.11% 13.22% O0.55%
1.514 &0.20% S3.15% 0.00% 1.45%
5.363 8.60% 1.53% 0.26% 0.43%
F2553 25.36% 4.48% 0.58% 0.90%
Z.649 10.66% 0.99% 0.27% 0.22%
4,210 2Z2.95% 1.77% 0.61% 0.18%
L 0.00% DL DD 0.00% O0.00%
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Mew Messages (3] | Log Out

JJKeegan+
+ 678 Email Addreasses

[d Mew Email

Fesults per page:

Conwv. Revenue
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0.00%  0.00 USD Actions

0.00%  0.00 USD Actions
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Data Analytics

DID YOU
KNOW
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4%

5X Decisions Faster




Club Prophet Systems —
Starting at $350 Per Month




A B C D E F G H | o M N 0 P Q R 5

. Utilization

2 From Date To Date Start Time End Time

5 01,/01,/20185 12/22/2018 D& 0000 17:59:59

4

5

7

5 TeeTime [ Jan | Feb [ March | April [ ™May | June [ July | Aug | Sep | oOct | Nov | Dec | Avg
0 Weekday

31.25% 29.89% 47 . 63% S51.26% 33.33% 29.14% 41.39%

34.67% 51.01% 47.99% 51.30% 49.51% 46, 79% 25.45% 51.89%

435,.00% 54.32% 52.61% 40,7 7% 45.27% 47.83% 45.74% 53.35%
10 43,41 % 55.41% 45, 9% 56, 96%: 40, 7% 33.12% 37.50% 52.37% 43, 46% 53.37% 44, 75% 47, F8%

28.87% 30.98% 26.75% 29.32%
56, 50% 43.65% 31.55% 26.59%

21.21% 20, 535% 25.59% 200, 534 % 24,47% 25.73%
22, 96% 35.15% 23,25% 22,7 7% 25, 7 4% 24,56%: 24, 74%, 22, 74%, 22.97%
Z5.65%: 50, et 26, 25%: 2. 56%: 21, 73%: 32,41%: 4o, Z5%, 26.56%
24, 49% 21,80% 26,97% 24,36% 26,45% 24,06%

Average 32.36% 24.86% 30.665% 29.11% 26.77% 23.56% 24.75% 29.95% Z2.22% 27.78%

38.20% 33.04% 24.55%
39.43% 25.00%: ZF.61%

20.45% Z2.12%

23.594%

33.78%

25.78%

Aevailable
Ukilized
25 Weekend
I 23.17% 27.15%: 47 .22 44.50%: 44, 195, 31.55%, PE.55% _E

a7 58.,09% 42, 58% 51.39% 41,44%, 55, 15% 49,15% 49, F6%: 53, 17%, 54,93%, 33.82% 26.53% 44, 39%,
28 36.62% 59.65% 33.48% 56.75% 56,78% 53.19% 34.32% 43,02% 52.75%
a5 a 40,945 50,75% 32.81% 53.42% 27.40% 30,00% 36, 95% 41,465
a0 10 53,17% 54,669 58, 33% 43, 55% F0,20%, 30.51% 55, 14%,
2 11 35.63% 36, 45%s 39, 34 %s 25.67% 32 . 50%, 40, 7 4% 30, 80%:
32 1z 47 ,89% 31.25% 37.50% 52, 74%, 28.50% 40,02%

33 13 40,91% ZZ2,60% 06.,00%: 37.15% 29.77%
14 31.58% 35.27% 39.62% 41.23%

29.69% 34.15% 33.67% 27, 30%
29.41% 30.06%: Z8.62% 28.46% 31.63% 20.34% 28.31%

a5 15 30, 38% 27.78% 24.61% 35.63% 34.85% 33.21% 20, 16%:
5] 16 24, 19% 22, 26%

a7 17

38 Average
39 Available

A0 Ltilized

41

42

A=

rptYieldManagementByPercentage ()]
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A B C D E F | G H I J KoL M N0 P 0 R 5 T 1
Revenue Per Available Tee Time

1
5 | FromDate To Date Start Time End Time Course Name Customer Type Rack Rate
3 | 01/01/2016 12f222016 000,00 17:59.59 Al r 30
4
]
k
7

Tee Time Jan Feb March April May June July Aug Sep Oct Moy Dec Average
g | (weekday)
9 I oM ee o tosel oo N I I I 730
10 7 14,93 17.27 14.00 15,94 14,98 14.66 13.51 14,15 12.18 14.21 16.12 16,85 14.90
1 a 1456 13.61 13.92 14.07 16,05 16.22 13.68 13,65 12.38 14.86 12,75 11.45 13.93
12 9 14,42 12.81 14.06 16,53 | R 15.20 16,29 15,58 12.70 11.97 14,62 13.93 14.71
13 10 10,78 12.53 8.40 11.14 11.64 .82 13,44 10,18 12.09 11.53 15,16 14.29 11.75
14 11 13,95 13.57 12.93 13.9% 13.24 9.74 14,13 12,85 14.18 16,44 12.26 9,88 13.09
15 12 8,34 9.20 8.48 7.39 14,63 11.26 8.59 9,58 14.59 14.14 10,90 12,33 10.79
16 13 12.90 11.49 15.69 13,54 13.32 11.65 11,44 12,57 14.51 11.85 11.12 12,67 12.74
17 14 12,55 12.03 15.52 7.99 7.44 7.43 B.03 g.99 7.71 3.15 11,46 9,46 9.65
1a 15 .75 [ EEE £.29 11.25 11.90 1091 e g.93 12,50 8.79
20 17 10,00 10,00 10.00 11,51 9,65 10,44 11,49 10,80 .72 1.0 | 8.55
21 Average 10,43 10.75 11.03 1031 13.01 12.20 12,08 11.81 11.62 10.05 .44 9,45 11.01
22
23 | Grand Average 10,43 10.75 11.03 10,31 13.01 12.20 12,08 11.81 11.62 10.05 9,44 9,45 11.01
24
25

Tee Time Jan Feb March April May June July fug Sep Oct Moy Dec fAverage
26| (Weekend)
7 ¢ om0 c 7 | G T N I 0 o 0w T
® + | I ISt I ot I N e M s 2w o
= o met mer 1020 | S I N R N o N
£ ST BEERY T TS
31 10 - o I - - - - - - - 14,67
32 11 13,84 14.38
33 12 13.36 14.68
34 13 9.75 15.46
35 14 12.00 12.76
6 15 10,00 12.79
a7 16 9.07
a8 17 8.18
a9 Average 11.13 16.18

Sheet1 ) 1
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Revenue Benchmarks

Lo M -4 DO = a0 a3

. L. —
o B — T

| |
From Date ToDate Week Type  Course Name
01/01/2014 1212212016 AlWeek Al
Revenue,/Rounds "o T 15 T 201 Yield Distribution

Green Fees 16,15 16,06 17,28 0,30
Cart Fees 771 70 7,72 0.14
Merchandlise 5,63 5,09 4,55 0,10
F&B .54 750 6,35 0.16
Membership 0,40 0.23 014 0.0
Dthers 11,63 9,67 4,68 0,22
Total Reyenue Per 03,98 49,74 44,01 1,00
Rounds
Total Rounds 33,969,44 40,263.00 41,372.78
Total Revenue ,633,724.53 2,003,678.83 1,520,791.48
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What’s I mportant Now
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Got Any
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J. J. KEEGAN: MY PASSION

CREATE VALUE FOR GOLFERS
ON A FOUNDATION THAT ENHANCES THE FINANCIAL PERFORMANCE OF A GOLF COURSE.

Golf Strategist — 12 years including 7 months as GM operating golf course for client.
2016 Client Engagements:
Municipalities - Cities of Arlington, Baltimore, Brookings, Enid, Minneapolis Park Board, Round Rock, South Bend,
Superior
Daily Fee — Cutter Creek, Cypresswood, Plum Creek, Silver Creek, Sun City Summerlin

Private Clubs — Craigowan, Green Meadow, Ravenna
Resorts — Kokanee Springs

Webinar Series: 20 golf course management teams operating 60 golf courses through a strategic planning process
including: Baltimore, Bloomington, Brooklyn Park, Charlotte, Cedar Rapids, Columbus, Crystal Mountain Resort, Fort
Worth, Oak Creek/Pelican Hills,Pine Meadow, San Antonio, Virginia Beach, participated.

CEO - Fairway Systems: Golf Management Software — 1989 to 2005 (450 golf courses, 7 countries)
Memberships: GCSAA. Formerly member of NGF, NGCOA and CMAA.

Speaker. NGCOA - Canada, New England Golf Course Owners, Golf Course Superintendents Association, NRPA, Golf
Course Builders, PGA Sections including Wisconsin

Professor: Clemson University, Keiser College, Holland College, Golf Academy, Professional Golfers Career College,
University of Incarnate Word

Golf Magazine Panelist: Visited 4,000+ golf courses in 46 of the 203 countries, played 1,600+ of the world’s 34,011 courses

Education & Licensing: BBA - TCU, MBA - University of Michigan, CPA - Inactive, Caddie Scholar
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Complimentary Resources

- | publish trends and news daily (jjkeegan) via Facebook, Twitter, and Linked.
Frequently, | post the best management practices | observe on Instagram (jjkeegan)

A weekly blog, a monthly newsletter and | conduct quarterly Webinars regarding the
most current developments impacting golf courses for members (jjkeegan.com).

, | lead golf course through a 9-week course in creating a strategic
plan, determining the tactical resources required and the appropriate policies and
procedures to ensure financial success at their facility.

Biennially, I publish an updated version of the award-winning, "Business of Golf"
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Thank you

ASTUTE INSIGHTS'MEAI;JIFNGFUL VALUE

J. J. Keegan, Managing Principal
4215 Morningstar Drive
Castle-Rock, CO 80108

t 303-283-8880
c.303-596-4015
jjkeegan@jjkeegan.golf
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